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Selection Criteria for Regions

Economic Distress

Plant Closings/Natural Disasters
Laborshed Interdependency

Regional Commitment

Average wage per job nearly $8,000 BELOW the state average

Population decrease of 9.0 percent between 2000 and 2010 and a decrease of
1.3 percent since 2010 (compared to a statewide increase of +1.4%)

Median household income is over $6,700 BELOW the statewide median
Presidential disaster area declared for storm, tornado and wind in 2011

Average wage per job is $1,141 BELOW the state average

Little population growth between 2000 and 2010 (0.4%) and a decrease of 0.1
percent since 2010 (compared to a statewide increase of +1.4%)

Plant closure: Harker’s Foods

Average wage per job $4,700+ BELOW the state average

Population decrease of 1.7 percent between 2000 and 2010 and a flat
population level since 2010 (compared to a statewide increase of +0.9%)
Median household income is over $7,800 BELOW the statewide median

Plant closures: John Morrell, Stream Global Services, Delta Airlines, Inc.,
Convergys
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A Collaborative Model
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Year | - Lessons Learned

v’ Regional Collaboration

v" Commitment to Planning

v’ Entrepreneurial Development Education
v’ Maintain Focus on Entrepreneurship



Recent Activities

v" Quarterly E-Newsletter
v" Website — http://www.bcs.uni.edu/eda

v" Awareness Marketing Material

‘/ StateWide Pa rtnerS (i.e. [ASource Link, Dream Big Grow Here contest, Entrebash, Advance lowa,

Business Concierge, SBDC, etc.)
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